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We do it using Mobile Consumer Trends, the only
forward-looking mobile consumer forecasts,
based on extensive ongoing qual/quan mobile
market and consumer research.
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Over 84 million mobile subscriptions end 2012
Smartphones to hit 43.1 million in 2012 — dominant device type
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33.2 million mobile web users end 2012
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29.3 app users end 2012
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35-44 yo app users
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56% of all mobile web users “acknowledge” mobile

advertising & 64% of all app users
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3.2 million buy on mobile

3.6 million viewed on mobile, PC
purchase

2.2 million driven in-store

» 18-24 yo’s most likely to respond (32%)
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Mobile advertising reach for 35-44, by region
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19.8 million m-commerce users by end-2012

M-commerce users

There are more
m-commerce
users than mobile

20,000,000 - advertising users

18,000,000 -
16,000,000 -
14,000,000 +
12,000,000 - m Spent over £1,000 on transaction
10,000,000 - B Spent up to £1,000 on transaction
8,000,000 - M Spent up to £100 on transaction
6,000,000 - B Spent up to £10 on transaction
4,000,000 -

2,000,000 -

0 -

1Q 2012 20,2012

3Q 2012
4Q 2012

1Q 2013

mobiIeSQUARED



FMCG ta rget audience Of 35-44 yo’s represent largest

m-commerce <£10 user (4.1

20 million in 1Q2013 million), followed by 45-54

yo’s.

M-commerce users 18-25 yo’s represent the
smallest m-commerce
opportunity.
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Present 121,524 driven in-store
1.6 mil. app users
1.8 mil. mobile web users

11.6% of m-commerce users
2.5 million app users

2.3 mil. m-commerce users 12% of mobile web users
Mobad reach of 2 million

3.6 mil. mobile web users

Border Tyne Tees

Granada £ Yorkshire

19% of m-commerce users
200,000 driven in-store
18% of mobile web users

Central Anglia

6.7% of m-commerce users
68,324 driven in-store

1.6 million app users l.o'*nd'o‘n
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FMCG opportunity in UK reaches 20 million mobile users in 12 months

Mobile advertising “effectively” reach 10 million =

Cross-mobile strategy (web, app, adv, & marketing)

Use mobile interaction & engagement to ﬂ

develop consumer relationships

Granada 48 Yerksrire

Become a service Central Anglia

Think long term! £ Londen

Nick Lane West Country
Chief strategy analyst
mobileSQUARED

Nick @ mobilesquared.co.uk
+44 118 977 6902

Meridian
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