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Mobile research doesn’t always mean asking
guestions

IEVERINEY He spends the working day either at Calendar

His busiest days are Thursday and Friday when his diary is most full. AJ

often sends email until after midnight and Fetires to.bed around
12:30am,

At the [iEEKENBIREISISERSIAJn < often
away to the south coast of England. Hix main interests include sport,
and this is one of The music
he listens to is a mix of 90's alternative and modern pop listening to

Snow Patrol more than anything else.

Media player

Do you know this about me? My mobile does!!
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Passive
Measurement
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Passive measurement

Life Patterns
: Mobile Internet

Media & Music

) ) Device
Application

downloaded onto Communications
mobile device <.

Movements & Places
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Passive measurement outputs

Size of bubble = average number of usage sessions per week

28
24 Voice
SMS
'.g 20 Email  (sending)
E Social
16 '
é_ Instant networking
> messaging
T 12 Weather
@ Infotainment
> Calendar browsmg
L 8 Games Music . .
Maps Camera
4 VolIP .Gallery .
App store Product|V|ty Calculator
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MMS (sending) Video Monthly users %
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MediaCell

K_ . PR R
\ The ear/brain naturally filters out echoes,

particularly the early reflections
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Integrating research opportunities into apps

CN oo

Understand how the app

is used
How the app affects the
phone usage
- Track adverts placed in
Integrated ha— apps

research app Track impact of advert
through subsequent

activities

Active

e On air polls

» Customer feedback and
testing new concepts

» Generating new ideas
through listener co-

creation
» Diaries and ethnography
tasks

....any many other apps available
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Evaluating content in real time

Best Picture
Black Swan
Live Chat My Feed . Producers f My Profile
Hoa!: Awalting the award ceremony
011X 2S

Moderstor 14032017 12:11:04

» 2011 130048

Nickname

Moderator 17022011 135708
umitest

Moderator 11.02.2011 21:50:54
. Phonenumber

Moderator 11.02.2011 17.42:37

Gender
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Developing a mobile radio listening diary

e Ildea of recording radio listening
e Out of home
* When the experience is most
recent
 Offers the ability to communicate
reminders through the mobile
device
 Potential for combining both
active and passive listening

W VWA VY
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Harnessing I\/Ioblle _




Wed 16th, 18:10
A scramble on to the
aircraft. Not sure why as
we all have seat
numbers. Nice welcome
from Maria on boarding

= Er

Wed 16th, 18:15
On plane with very little
legroom. Working is
going to be difficult.
Can’t complain as the

flight was €40

PR sauasnea
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Visual Trend Spotting: Media
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The Great
British Weekend




Great British Weekend participants

Enjoyed
97%

We asked 300 Ipsos panellists to tell
and show us what they were doing

at the weekend using their own Recommend Again?
mobile phones 77% 100%
Feedback
Interesting Innovative
97% 90%

% Top Two Box (Strongly agree, Tend to agree)
* Small base: GBW total participants 37.
Data based on follow-up survey 31respondents, 6 missing.
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Mobile Research: Pros & Cons

PROs

Real time evaluation

No “lies” (passive measurement)
Deeper insights

Increases engagement

Customisable for Qual & Quant
research

No extra devices needed

Convenient for respondents

Ipsos MediaCT

CONs

Privacy issues

Multiple Operating Systems
No industry standard

Bias towards smartphones
Data costs?

Intrusion issues

Survey/Questionnaire length




Thank You

Contact:

Ross Williams
Ipsos MediaCT
Tel: +44 (0) 208 861 8041

@: Ross.williams@ipsos.com
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